ASSESSMENT METHODOLOGY
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ASSESSMENT METHODOLOGY
Although food plays an important part in our lives, we depend on it to survive, we celebrate,
pray, and connect with others through food we know very little about its origin, the people who
produced it or the impact it has on the environment. In fact, we seem to know less though we
are surrounded with more and more information. We are overwhelmed with labels and messages which are seemingly important such as those referring to brand, or serving suggestions
and that an apple is one of five daily recommended doses of fruits and veg, while we struggle
to find the relevant information on the ethical side of the business. Knowing that food production and agriculture forms a huge part of human activity, that it has an enormous impact on the
people and planet this lack of information undermines efforts made towards more sustainable
lifestyles.
As many other organisations and individuals we at Map Your Meal would like to see a world
where food is sustainably produced, healthy for people and planet and traded fairly. Hence, the
idea of having an App that puts together different available data about current food production
to generate a picture that can stimulate reflection on ethics behind our food and trend ethical
dimension of food production into the mainstream. As various research from countries engaged in Map Your Meal project show that ethics matters to considerable number of consumers it follows that food and drink producers who can demonstrate that they are committed to
sustainability and equity, and furthermore can demonstrate that ethics is already ingrained in
their sourcing policies, working practices etc. have more appeal to customers. Our approach
is then to show the positive, to reward the efforts of companies to run their business ethically
and to inform consumers about their consideration for ethical conduct. We hope that this ap2

proach can contribute to encouraging manufacturers and retailers to promote further the idea
that ethics in food matters and that we might have our share in increasing business competition
to drive up standards and mainstream ethics and concern for sustainability in their operations.
We would like to think that our project can lead to prioritizing information about ethical issues
just like at some point in the history information about nutritional values or allergy advice did.
We know it is possible, as there is an impressive number of production companies and retailers
who understand that problem and appreciate the importance of the information about their
sourcing policies or environmental impacts.
Our current choice of data and indicators is primarily based on information that is already available on product packaging as this is what average consumers have access to/and rely on when
shopping. However, we recognize that our work is provisional and serves a particular purpose
of making the landscape easier to navigate. You can read the details and reasons for omitting/
choosing a certain aspect and indicator in our methodology. Hence, neither our Greenness nor
Fairness scoring can be treated as a factual conclusion. We most certainly don’t intend to advise you what to buy and what not to buy. We want to raise awareness and interest in the origins
of our food that may result in companies rethinking their policies and consumers in changing
of consumption patterns or rethinking their connections with food and people who produce it.
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Explanation:

In this indicator we employ the Water Footprint calculator, as developed by
the Map Your Meal research team on the basis of a tool made by the Water
Footprint Network (www.waterfootprint.org). The calculator was developed,
based on the data from The Water Footprint Network Report 47: http://waterfootprint.org/media/downloads/Report47-Appendix-II.zip.
It includes the water footprint for each country and the respective data for
products. The MYM App final water footprint score is calculated as sum of
three footprints used in The Water Footprint Network Report 47 database
(where the blue water footprint refers to the volume of surface and groundwater consumed (evaporated) as a result of the production of a good; the
green water footprint refers to the rainwater consumed and the grey water
footprint of a product refers to the volume of freshwater that is required
to assimilate the load of pollutants based on existing ambient water quality
standards). If none of these three footprints is available for a product made in
a specific country, we use the world average instead.

GREENNESS OVERVIEW
The idea of “being green” is now a very popular but at the same time confusing concept. To some
it may mean the type of food growing and production that doesn’t endanger biodiversity, or that
is climate friendly and carbon neutral. Others take on the topic may mean it is sustainable as it
includes cultural, social and economic factors that are created by humans with long term perspective. We decided to take a widest view possible given the available data. So green food for
us means environmentally friendly, sustainable and healthy for people and planet. Therefore,
in this part of the App we are looking at what we take out from the environment in order to produce an item of food (i.e. the use of natural resources using the example of water footprint) and
things we put in back to it (GMO and pesticides; carbon emissions, waste) as well as the general
impact on biodiversity with ‘palm oil use’ and ‘fishing’ indicators.

Assessment:
VERY BAD

BAD

SO SO

GOOD

VERY GOOD

GREENNESS METHODOLOGY

Data: Over
2000 litres

Data: 1250-1999
litres

Data: 749-1249
litres

Data: 500-749
litres

Data: Under 500
litres

Score: 0%

Score: 25%

Score: 50%

Score: 75%

Score: 100%

Aspect 1: Water Footprint

As Friends of the Earth report says: ‘Natural resources, including materials, water, energy and
fertile land, are the basis for our life on Earth. However, humanity’s rapidly growing consumption of these resources is causing severe damage’. https://www.foe.co.uk/sites/default/files/
downloads/overconsumption.pdf
Our climate is changing; freshwater reserves, fish stocks and forests are shrinking; fertile land
is being destroyed and species are becoming extinct, people are pushed off their land or forced
to compromise the environment in order to survive here and now. However as the authors of
the report say that ‘if we want to continue to thrive on this planet, our lifestyles will need to become more sustainable, so that we are able to protect our natural resource base and the fragile
eco-systems on our planet’. https://www.foe.co.uk/sites/default/files/downloads/overconsumption.pdf
We need fresh water to sustain life, it is also one of the resources used to grow and process our
food. In fact, agriculture is the human activity that consumes the most fresh water. Therefore,
in order to understand how our production and consumption choices are affecting natural resources we decided to choose the use of water and The Water Footprint, created in 2002 by
Arjen Hoekstra. The Water Footprint is a concept that is a part of the family of environmental
footprints that help us see and measure the relation between water use and human consumption. The water footprint of a product ‘lets us know how much of our limited water resources
that product has claimed and whether it could be made more efficiently’ http://waterfootprint.
org/en/water-footprint/
Other
links:
http://www.wasserfussabdruck.org/Reports/Flachmann%20et%20al%20
2012.%20Wasserfussabdruck%20von%20Ernahrungsgutern%20in%20Deutschland.pdf
http://www.wasserfussabdruck.org
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Our rationale is that the smaller the water footprint of a product is, the better for the environment. In assessing products, we use standard 1 kg/l as a
reference, meaning that in this specific indicator particular weight of a product does not matter. Please, have in mind that the Water Footprint concerns
only the product, not its packaging, as the latter has its own Water Footprint
which is not assessed in this MYM App.

Aspect 2: Use of GMO

Genetically modified organisms (GMOs) can be defined as organisms (i.e. plants, animals or
microorganisms) in which the genetic material (DNA) has been altered in a way that does not
occur naturally by reproducing and/or natural recombination.
It allows selected individual genes to be transferred from one organism into another, also between non-related species. http://www.who.int/foodsafety/areas_work/food-technology/faq-genetically-modified-food/en/
There is, especially in Europe, a lot of concern and opposition to the use of GM food, connected to alleged impacts on human health: (gene transfer in human cells or bacteria in the human
body, impact of GM related herbicide Glyphosate on human health), environment: (migration
of genes from GM plants into conventional crops or related species in the wild called outcrossing, intense use of fertilizers and/or pesticides and “Terminator Seeds” associated with GM
crops which results in biodiversity loss), and socioeconomic issues: GMOs are patented under
intellectual property rights which means that the ownership of agricultural genetic resources shifts from the public domain to the private sector, there are also doubts whether there is
enough public scrutiny over the impacts of GMOs. http://www.genewatch.org/sub-396416
http://www.etcgroup.org/content/why-genetically-modified-crops-pose-threat-peasants-food-sovereignty-health-and-biodiversity
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Thus it is the sum and complexity of potential GM risks that led the MYM research team to
look into GMOs in our food. We decided to do so, as a part of assessing products’ greenness,
following our understanding of the theme.

Indicator 2.1: GMO labelling

BAD
The list of ingredients indicates “genetically modified”
or “produced from genetically modified [name of the
organism]”

SO-SO

GOOD

Meat, eggs and dairy, unless specifically marked
with GMO-free sign,

The product’s label does not
mention GM food in the ingredient’s list or elsewhere on the
package (with the exception of
meat, eggs and dairy)
OR

Explanation:

According to existing GMO labelling legislation on European
level pre-packaged GM food/feed products, must indicate the
use of GMOs on labels. Such labels should contain the following information: “genetically modified” or “produced from
genetically modified [name of the organism]”. However, it needs
to be noted that:
1.

These labelling requirements do not apply to GM food/feed
products in a proportion no higher than 0.9% (0.7% in
UK) of the food/feed ingredients considered individually and
if this presence is adventitious or technically unavoidable.
This means that even if the product has no label concerning
presence of GMO, it is possible that there is some quantities of GMO in the product.

2. Producers are not obliged to put any information on the
labels of their products when it comes to animal and animal
derived products (meat, eggs, dairy) when the animals have
been fed with GM feed. For this reason, we assume that,
if no other information is provided by the producer, such
products will score 25% (SO-SO), as there is a big chance
that this is the case and also because we think that the
current legislation does not provide enough protection of
consumers’ rights in this respect.

Assessment:

The product is labelled with GMfree sign, whether subject to external verification system or not;
or has the EU green leaf logo; or
has a certificate for bio/organic
food.

“GM-free labels” point out that specific measures have been
taken on a voluntary basis to strictly exclude the presence or
the use of GMOs in some food or feed products. However, the
claim for ‘GM-free food’ without a monitoring and verification
system in place, is very questionable.

Score: 0%

Score: 25%

Score: 100%

Aspect 3: Processing
In the context of the Map Your Meal app, we understand processing as the treatment of crops
with agricultural pesticides and food with food processing chemicals. According to the European Food Safety Authority definition pesticides are ‘Plant protection products (...) that are
mainly used to keep crops healthy and prevent them from being destroyed by disease and infestation. They include herbicides, fungicides, insecticides, acaricides, plant growth regulators
and repellents’. http://www.efsa.europa.eu/en/topics/topic/pesticides
Released in the open and especially if improperly used, pesticides could bring considerable
damage to human health, natural resources (air, soil, water) and wildlife (the destruction of
beneficial organisms such as pollinators and pest predators and other insects that are an important food source for birds and other wildlife).
By processed foods we mean foods that have been compromised by the addition of hormones,
artificial additives. Using chemicals in food products to make them look better or last longer is
another common feature of the processing stage. The impact of such chemicals on the human body and the environment are being increasingly debated. In the European Union (EU) all
food additives are identified by an E number. Food additives are always included in the ingredient lists of foods in which they are used. Product labels must identify both the function of the
additive in the finished food (e.g. colour, preservative) and the specific substance used either
by referring to the appropriate E number or its name (e.g. E 415 or Xantham gum). The most
common additives to appear on food labels are antioxidants (to prevent deterioration caused
by oxidation), colours, emulsifiers, stabilisers, gelling agents and thickeners, preservatives and
sweeteners.
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Indicator 3.1: Use of pesticides in the production

Explanation:

Aspect 4: Transportation

Most if not all EU countries have regulations which limit the use of pesticides, residuals and hormones in the food products we consume. Systems
for producing food, free from chemicals and pesticides, exist but they are
always voluntary. This indicator assesses whether or not a product is a part
of such systems of bio/organic production. Even when systems for growing
food free of chemicals and pesticides exist, their standards vary - while some
put very high requirements, others are questionable as they either put
low requirements, or their monitoring system is not verified. What is more,
an inventory compiled for the European Commission in 2010 counted 441
schemes for agricultural products and foodstuffs marketed in the EU. That
is why we try to identify a standard that applies to MYM project countries:
the EU organic standard. http://ec.europa.eu/agriculture/quality/certification/
index_en.htm
EC regulation on organic production establishes the legal framework for all
levels of production, distribution, control and labelling of organic products
which may be offered and traded in the EU. The use of the logo and correct
labelling is obligatory for all organic pre-packaged food produced within
the European Union. For processed products it means that at least 95% of
the agricultural ingredients are organic. Next to the new EU organic logo, a
code number of the control body is displayed as well as the place where the
agricultural raw materials composing the product have been farmed. Furthermore, almost 100% products researched as part of MYM App which
underwent some form of external verification of organic standards have EU
Organic logo in addition to the particular organic standards claims. That is
why in the MYM assessment we look mainly at the European Organic logo
as indicative and fully reliable one but also recognize organic Soil Association standards. http://ec.europa.eu/agriculture/organic/eu-policy/index_
en.htm

The free and open market within and outside the EU allows us to enjoy bigger variety of foods,
increases its availability in case a country is unable to produce enough for its people. It allows
farmers in the Global South to sell their produce and get extra income (you will find more about
the conditions of such trade in Fairness theme). This means that food such as garlic or potatoes
travel between continents even when they are available locally. In this indicator we try to bring
to attention to global interdependencies as manifested by food production and distribution in a
globalized economy. We look at the issue of transportation not only from the foodmiles angle as
we are fully aware that smaller travel distance of food doesn’t necessarily translate directly into
smaller carbon footprint, as it depends on other factors such as method of production, type
of food or way in which we as customers travel to get the product. Rather than that we try to
raise awareness on the issue of how we came to depend on faraway places on our food and give
space for thinking about global interdependencies, the ecological debt we have towards Global
South producer countries and climate change.
Indicator 4.1: Transportation of ready products

Explanation:

Assessment:
BAD

SO-SO

GOOD

No sign or
certificate for
organic/bio
production

Producer claims bio/organic production, but with questionable monitoring and evaluation system (no
detailed information on the process
can be found)

The package has the Euro Leaf logo
or other certification sign, awarded
after monitoring and verification
system, external to the producer

Score: 50%

Score: 100%

Score: 0%
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There is no consensus on a definition of “local food” or “local food
systems” in terms of the geographic distance between production and consumption. Different actors define it differently with
indicators ranging from 80 km to 160 km up to 643 km. What is
often recognized in these consideration though is the type of production very often associated with sustainable agricultural practices in small scale farms and the arrangements made under ‘local
food’ banner i.e. as farmers selling directly to consumers at regional farmers’ markets or to schools. In MYM App we decided to
take the capital of a country as a provisional ending point as we do
not have access to data relating to supply chains and distribution.
In our scoring system we take the highest value of 643 km and
rate it as ‘good’ (rather than claiming it is local). We would rate as
bad the products which travelled more than 4 times this value and
rate as ‘so-so’ the products in between 643 and 2572 km thus we
relate to statistics quoted by researches such as R.Pirog http://
www.leopold.iastate.edu/sites/default/files/pubs-and-papers/201106-food-fuel-and-freeways-iowa-perspective-how-far-food-travels-fuel-usage-and-greenhouse-gas-emissions.pdf

Assessment:

9

BAD

SO-SO

GOOD

The product has travelled more than 2572
km from place of production to place of consumption

The product has travelled
between 2572 km and 643 km
from place of production to
place of consumption

The product has travelled
less than 643 km from place
of production to the place of
consumption

Score: 50%

Score: 100%

Explanation:

OR
It is impossible to establish a country of production
Score: 0%

Aspect 5: Packaging and waste

Assessment:

The EU first introduced measures on the management of packaging
waste in the early 1980s. Directive 85/339/EEC set rules on the production, marketing, use, recycling and refilling of containers of liquids for
human consumption and on the disposal of used containers. The most
popular symbol seen on packaging – Green Dot – does not guarantee that the package will be recycled. It means that for such packaging
a financial contribution has been paid to a qualified national packaging
recovery organisation. On the other hand, the International Recycling
Symbol could be used by anybody and there is no specific verification
system attached to it. In practice, most of the packaging for food products is recyclable. This is why this indicator only assesses the presence
of information about packaging waste management. It doesn’t take into
account which materials are easier to recycle, have a longer recycling
span or are easier to degrade in the environment. We leave it to the
users to further research this and take it in consideration if they really
want to have an informed choice! When scoring we assess up to 4 different packaging types/materials used to pack a product.

Packaging is any material used to hold, protect, handle, deliver and present goods. This covers the whole packaging supply chain from the raw material to the finished goods. Every year
EU itself produces up to 3 billion tonnes of waste per year. All this waste has a huge impact on
the environment, causing pollution and greenhouse gas emissions that contribute to climate
change, as well as significant losses of materials – a particular problem for the EU which is highly dependent on imported raw materials. The impact of food packaging is manifold, however, for
the sake of clarity and due to our limited capacities MYM App focuses on the availability of information provided by companies regarding the management of waste packaging of the finished
goods.
Every EU country government has recycling targets to meet depending on the type of material used in some countries. http://ec.europa.eu/environment/waste/pdf/WASTE%20BROCHURE.pdf Companies are therefore obliged to inform consumers about return, collection
and recovery systems they can use as well as their role in reusing, recovering and recycling
packaging and packaging waste and what recovery and recycling symbols on packaging
mean. With the following indicator we assess whether these particular obligations are met.
https://www.gov.uk/guidance/packaging-producer-responsibilities

Indicator 5.1: Managing packaging waste
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Level: BAD

Level: SO-SO

Level: GOOD

There is no mark
on the package
that would point
possibility to
recycle or would
support recycling process

The Green Dot sign is on the
package or similar (national)
system for funding program
to support recycling and no
other sign shows the possibility to recycle the package:

There is specific information that confirms that the product could be recycled (what the package is made of,
where should it be disposed or a number of recycling standard)

initiatives like ‘Sustainable Palm Oil’ have been assessed by activists and experts as ‘greenwashing’.

Indicator 6.1: Palm oil listed within the ingredients

OR
A triangle symbol with a number is
placed on the packaging:

Explanation:

OR
The International Recycling
Symbol is placed on the
package with no further
information.

OR in case of UK the following symbols
(example)

OR
It is biodegradable

SCORE: 0%

SCORE: 50%

Assessment:
Level: BAD
The product has palm
oil within its ingredients
and there is no additional information provided

OR

OR

It is returnable (connected to a return-reuse system in place), e.g.

The product has ‘vegetable oils’ listed without
specifying what type
Score: 0%

Palm oil industry is linked to major issues such as deforestation,
habitat degradation, climate change, animal cruelty and indigenous rights abuses in the countries where it is produced, as the
land and forests must be cleared for the development of the oil
palm plantations. As of December 14th 2014, the types of vegetable
oil used in food products must be stated explicitly on the label in all
EU member states (Regulation (EU) No 1169/2011). That means that
the ingredient list should now give a clear information about the
usage of palm oil, if used in the product. Thus, our indicator rates
GOOD and BAD, based on the absence/presence of palm oil within
the ingredients. The middle score is where palm oil is used in the
product, but there is a claim for sustainable growing. Industry-led
initiatives like ‘Roundtable on Sustainable Palm Oil’ have been assessed by Greenpeace as a weak standard, which does not guarantee prevention of deforestation. For this reason we rate products with palm oil and claim for sustainability of its production as
SO-SO.
Level: SO-SO

Level: GOOD

The product has palm oil within its
ingredients and claim for sustainability

The product has no palm
oil within its ingredients

Score: 50%

Score: 100%

SCORE: 100%

Aspect 7: Fishing
Aspect 6: Palm oil usage
Palm oil has become more and more popular in the production of various products, including
many food products. This is a type of vegetable oil, produced from a palm fruit. The African
oil palm tree has Africa as its natural habitat, but because of increased demand it is now also
grown in Asia, North and South America. Indonesia and Malaysia are now the biggest producers of palm oil. The ‘Say No to Palm Oil’ campaign reports that ‘the palm oil industry is linked
to major issues such as deforestation, habitat degradation, climate change, animal cruelty and
indigenous rights abuses in the countries where it is produced, as the land and forests must be
cleared for the development of the oil palm12
plantations.’ (saynotopalmoil.com, n.d.). Industry-led

Note: This aspect is only taken into consideration in the assessment of products that include
seafood as an ingredient. For products which, by definition, have no seafood included in the
production process, this aspect is not part of the assessment method and the Greenness
score will be determined on the base of the first 5 or 6 aspects only.
Fish is a high protein, low fat, healthy and nutritionally rich food. Sustainable seafood is fish/
seafood is caught for human consumption by fishermen operating under sustainable fishery
management systems that conserve fish stocks and the ecosystems that support them. In
parallel, traditional methods of capture fishing can’t possibly meet the demand. Marine fishing
has reached the limit of its supply. Aquaculture
13 is the other way. It has the capacity to meet

global demand while reducing the pressure on wild capture fisheries. Aquaculture is the fastest growing food production system in the world and, more than half of the fish consumed
globally comes from aquaculture. But the rapid rise in demand for farmed fish presents new
problems. When aquaculture is not well managed, it can have a range of adverse impacts, for
example: poor site management, water pollution, disruption of local ecosystems and poor
working conditions. The faster the aquaculture industry grows, the greater its potential impact on the environment and local communities. By promoting better managed fisheries and
sea farms we can meet the growing demand while minimising environmental and social impacts. A world where sustainable fishing plays a major role in supplying food and social benefits for mankind whilst minimising negative impacts on the environment.

Indicator 7.1.: Sustainable Fishing
Explanation:

Assessment:
Level: BAD

Regarding fish and products with fish ingredients,
there are two main labels (set by ISSF), depending
if it concerns wild-capture fisheries (MSC) or sea
farms (ASC). These labels monitor the production process of certain product and apply strict
criteria in regards to a number of issues, including
sustainable fishing (allow fish populations and the
ecosystems on which they depend to remain healthy
and productive for the future) minimizing environmental impact and effective management in case
of fisheries, and harvesting from approved waters,
following feed regulations, handling and processing
under sanitary conditions in case of sea farms. MSC
ecolabel and ASC label are the most popular and
internationally recognized certification systems for
consumer awareness.
Level: GOOD

The product is a fish/
seafood or has fish/
seafood within its ingredients and there is
no certification label

The product has MSC ecolabel or ASC label

Score: 0%

Score: 100%

er, ethical consumption legislations, schemes and initiatives in each respective MYM country
do vary (both in their scope and numbers), which is indicative of how aware and committed our
societies are. Therefore, we have introduced ‘Bonus indicator’, where national specifics is
taken into account and extra points are awarded to certain products and companies because
of their contribution to a greener food production and consumption. Each national certificate,
standard or form of business is listed below. One product can receive bonus points only once
for greenness, even if there are several grounds for giving bonus points.
AUSTRIA
Certificate, standard,
form of business or
other reason for bonus

Explanation

Agrarmarkt Austria Marketing is responsible for
carrying out all agricultural marketing across Austria.
Alongside the promotion of agricultural marketing,
its role includes the following: Instituting quality
improvement measures. These include developing
and applying quality guidelines for agricultural products and the processed products derived from them.
Applying classic techniques in advertising, sales
promotion and PR, with the objective to make people
aware of the significance of the quality and freshness
of foodstuffs, and of their origins. In doing so, the goal
is to promote sales of agricultural produce.

The AMA seal ensures that foodstuffs can be traced
to their source. In addition, products that carry this
symbol meet the highest quality standards. Farmers,
processing plants and retailers must conform to strict
regulations, which are monitored by independent testing centres.

Only organically produced foodstuffs may carry the
AMA organic seal. The red and white design, with
“Austria” identified as the source, guarantees that the
raw materials originate in Austria, and that they have
been handled and processed inland.
The black and white version does not indicate the
source of organic raw materials.

Aspect 8: National Indicator Greenness
Note: This aspect is only taken into consideration in the assessment of national research
teams considering that the assessed product needs to receive extra points in regards to the
theme of greenness and this is not reflected in the rest of the indicators above.

Due to the international nature of MYM project current assessment methodology we made
every effort to create a uniform tool that can accommodate for the needs and realities of MYM
countries while maintaining its coherency and providing standardised measurement. Howev14

ABG is Austria’s leading inspection body. They conduct inspections throughout Austria at all levels of the
organic production chain (farmers-processors-traders-import/export) as well as in different foreign countries. The label gives independent proof for the high
ecological standards from Austria.
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Products with this label fulfil not only the requirements
of ecological production from the EU AND the codex
from Austria but add certain requirements to the
list: e.g. for animal caging and feeding or chemicals.
Therefore this label is one of the highest standards in
eco-processing that is possible in Austria at the moment.

AGROCERT-Agricultural
Products Certification and
Supervision

Agrocert is a Greek organisation that regulates agricultural production systems and products. It licenses Integrated Management
System for agricultural production, Organic Agriculture, PDO, PGI
(Traditional Specialty Guaranteed Agricultural Products), Quality
Assurance of Pork Meat, Special Poultry Farming, Quality Assurance
of Aquaculture Products.
It claims to ensure the food is traceable, safe to eat for human health,
and has been produced responsibly towards animal welfare, environmental protection and conservation, in response to consumers’
demands and needs. The Agrocert logo indicates the food has been
farmed, processed and packed in the Greece. Which is why we add it
here in the greenness theme as an extra effort towards promoting
local production.

The FSC trademarks provide a guarantee to consumers that the products they buy come from responsible
sources. Furthermore the FSC trademarks enable
consumers to choose products that support forest
conservation, offer social benefits, and enable the
market to provide an incentive for better forest management.
BULGARIA
Certificate, standard, form of
business or other reason for
bonus (when relevant, include
photo)

Explanation

Certified Products of ‘Good
agricultural
Practice’

‘Good agricultural practice’ consists of standards and regulations the
record production process and ensure safety and high quality of produce in the food chain, e.g. correct usage of fertilizers and pesticides,
lowest possible use of water, protecting the environment, consider
animal welfare improve workers health and safe working conditions.

ΕLOT EN ISO
14001

A national certificate for the assessment and management of environmental aspects of the product to ensure compliance with legal
requirements, continuous improvement and pollution prevention. An
environmental management standard that sets out requirements for
the development and implementation of an effective Environmental
Management System.

CYPRUS
Certificate, standard, form of
business or other reason for
bonus (when relevant, include
photo)

Explanation

It is issued by the Greek organization for Standardization.
UK

GREECE

Certificate,
standard, form
of business or
other reason
for bonus (when
relevant, include
photo)

Explanation
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Certificate, standard, form of
business or other reason for
bonus (when relevant, include
photo)

Explanation

Red Tractor quality mark

Assured Food Standards is a British organisation that
promotes and regulates food quality. It licenses the Red
Tractor quality mark, a product certification programme
that comprises a number of farm assurance schemes for
food products, animal feed and fertilizer. Red Tractor is
the largest food assurance scheme in the UK. It claims
to ensure the food is traceable, safe to eat and has been
produced responsibly. The Union Jack in the Red Tractor logo indicates the food has been farmed, processed
and packed in the UK. Which is why we add it here in the
greenness theme as an extra effort towards promoting
local production (ref. Indicator 4.1 and 4.2).
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OF&G is one of the UK’s leading organic certifiers, working with producers and processors to ensure their products meet the highest organic standards. First launched
in 1973 as a marketing cooperative for organic produce,
in 1992 we became the first body to be approved by the
government to carry out inspections and certify organic farmers and food producers. They certify over 1200
farmers, who farm more than half of the UK’s organic
land, as well as companies ranging from small, independent processors to major multinationals.

Their role is to ensure that the European Organic standards are carried out on organic farms and businesses
across the UK, and to offer support and guidance for
businesses who are making the switch to organic.

OF&G provide services to organic business across
Great Britain and Northern Ireland, the Isle of Man and
the Channel Islands.
http://ofgorganic.org/

FAIRNESS OVERVIEW
According to FAO 80% of the farmland in sub-Saharan Africa and Asia is managed by smallholders (working on up to 10 hectares) who produce mainly for own consumption or sell at the
local markets. Out of the 2.5 billion people in poor countries living directly from the food and
agriculture sector, 1.5 billion people live in smallholder households. Many of those households
are extremely poor: overall, the highest incidence of workers living with their families below
the poverty line is associated with employment in agriculture. http://www.fao.org/fileadmin/
templates/nr/sustainability_pathways/docs/Factsheet_SMALLHOLDERS.pdf

At the same time it is the Global South countries’ economies that rely on cash crops and export them to the North. Since prices for major cash crops are set in commodity markets with
global scope, with some local variation nations, regions, or individual producers relying on
such a crop are vulnerable to market volatility. Also due to historic trade relations grounded
in the theories of mercantilism many Global South countries witness trade deficits as the price
of raw materials including cash crops grown for export are far cheaper than ready products
made from the raw materials. In this case value is usually added in Europe and ready products
often resent back to countries that provided raw materials. On top of that financial trade balance statistics conceal material flow which means that as Global North we have a huge ecological debt towards Global South which so far has not been accounted for in international trade
relations.
Around the world the top ten retail food companies accounted for around 10.5% of all groceries bought worldwide in 2009 with combined sales reaching $753 billion, and the ten biggest
food and beverage processing firms controlled an estimated 28% of the global market for
packaged food products (With combined sales of $387.5 billion in 2009) http://www.globalagriculture.org/report-topics/trade-and-markets.html
Globally, part of the problem is that many of the poorest people simply cannot benefit from the
increased production of food, because they still cannot afford it, or because they cannot gain
access to it. Additionally, the methods of agricultural production that have increased productivity have themselves pushed new people into poverty. Broadly, industrialisation in agriculture has benefited larger-scale producers, and undermined the livelihoods of small scale
subsistence farmers on both hemispheres. http://www.foodethicscouncil.org/uploads/publications/2010%20FoodJustice.pdf
It is a paradox that people who produce food are at the same time most vulnerable to poverty,
that while some parts of the world suffer hunger and malnutrition, some other waste huge
amounts of food, and that while we know that smallholder farms production is the key to global
food security and sustainability and their production would suffice to feed the world popula-
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tion we witness situation where food production and trade became a complex system with
the long chain of intermediaries on one hand, but with a handful of companies who control the
production on the other, with the size of farms growing, inputs intensifying, distribution failing, people compromising other people and the environment for the sake of convenience and
profits. With the realisation that fairer food system is a prerequisite for meeting wider sustainability and health goals it is thus crucial that we as consumers understand the mechanisms
and actors of food production so that we can support them in making the system transparent, accountable and fair and that we act to demand for food policies that will consider social
justice alongside with economic and environmental concerns. Our App aims at providing an
opportunity to examine the ways in which food manufacturing companies protect the rights,
wellbeing, economic stability and self-sufficiency of the farmers and other people and beings
- locally and around the world. We want to know what impact companies might have on other
people and beings, how they communicate about it. Due to the limitations mentioned in the introduction we selected only a few aspects that help us get a grasp of what fairness is: we look
at labour rights and child labour in particular, animal rights, transparency and accountability
of companies vis a vis consumers and also producers, the level to which companies influence
decision makers. Our aim again is to see what is the aggregate sum total, the overall picture of
positive choices available to consumers and promote examples of good conduct.

Indicator 1.1: Certification system

Explanation:

FAIRNESS METHODOLOGY
Aspect 1: Labour Rights

Food is connected to Human Rights more than we can imagine. The global food production
and trade system engages basically everybody in the planet as a farmer, worker, producer,
trader or consumer. The families of these people are also influenced by what happens within
the food chain. Unfortunately, one can find violations of Human Rights all over the system in
relation to slavery, violation of working standards, child labour, limited access to education,
social security and many more.
Labour rights are recognized in many common and specific conventions and agreements
all over the world. According to ILO work is part of everyone’s daily life and is crucial to a
person’s dignity, well-being and development as a human being and international labour
standards are there to ensure their protection. Yet, farmers and workers across the world
in food supply chains face violations. It is beyond our resources to verify the extent to which
labour rights standards are respected in each company involved in the production of one food
product. For this reason we are using as a baseline the level of respect for labour rights in
the countries of production – both final production and where possible – production of the
three main ingredients, in two separate indicators. These indicators are overridden in the case
where fairness certification system is in place for the whole product or for any of the ingredients.

There are international certification organizations, who monitor the production
processes of products and apply strict criteria with regards to a number of
issues, including respect of labour rights for all people involved in the production
process. The existing certification organizations, policies and procedures are
also critiqued and are still not 100% guarantee that there are no labour rights
violations. For example, with exception of Fairtrade, as certified by the World
Fair Trade Organization, the certification systems below only apply to some of
the ingredients in the product (and even in this case - not always on 100% of the
quantity), while we have no information about the production process of the rest
of the ingredients in the product. Despite their limitations (such as problems with
seasonal workers rights),we trust that such systems need to be encouraged, as
they give us high assurance that at least efforts are made in regards to ensuring
workers’ decent work conditions. However, we take into consideration all the
factors and score different certification systems accordingly. Taking into consideration how strict a certification system is and whether it is covering the entire
product or only some of the ingredients.
For the initial stage of the app we are using the seven most popular and internationally recognized certification systems: Differences between standards are
reflected in our scoring.
Fairtrade as certified by the World Fair Trade Organization is assessed highest
as it not only provides the highest protection standards, but also applies to the
whole production process.
Fairtrade as certified by the Fairtrade Labelling Organization, is assessed at
90%, as it provides the highest protection standards for producers, including
set price and additional benefits (premiums) for the development of the local
communities, but only applies to a percentage of the raw ingredients;
Rainforest Alliance, UTZ Certified, Organic Soil Association, Proterra Foundation are scored lower, as they don’t guarantee minimum purchase prices for
producers and there are no obligatory premium payments (such need to be
negotiated) and some important principles regarding the labour rights are not
requirements but (compliance with UN Convention for Human Rights and the
core standards of the ILO)

Assessment:
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Product is
not certified
by an external system

Fairtrade as
certified by
the WFTO:

Fairtrade as
certified by
the FLO and
covering at
least 50%
of the product content

The product certified
by Rainforest Alliance,
UTZ, Proterra: at
least 50%
of the product content
is certified

Fairtrade
as certified
by the FLO
and covering less
than 50%
of the product content
or certified by the
FLO but no
information about
percentage
of certified
ingredients
is given

The product certified
by Rainforest Alliance,
UTZ, Proterra: less
than 50%
of the product content
is certified
or Organic
Soil Association

Explanation:

Because the indicator is based on an assumption (country of production,
rather than the company itself), the lowest score is not 0%, but 20%.

Assessment:
GOOD:
The country of final
production is rated
with 1 in the ITUC
Report 2015
No score giv- Score: 100%
en, proceed
to the next
indicator.

Score:
90%

Score
80%

Score:
70%

In the scope of MYM project we are not able to track whether thousands
of companies producing food on the global market respect labour legislation and treat their workers in accordance with the labour standards.
However, since labour right protection, is part of government policies
and the practice of ‘low cost country sourcing’ is a common one in a
globalized economy, in order to assess labour rights we decided to use
the country based Global Rights Index, as developed and researched
by the International Trade Union Confederation (ITUC). The ITUC report looks at 139 countries and ranks them in 5 categories using a list of
indicators, including civil liberties, the right to establish and join unions,
the right to strike among others. Full list of indicators, methodology and
report are available here: http://www.ituc-csi.org/ituc-global-rights-index2015?lang=en http://survey.ituc-csi.org/?lang=en.

Score 60%

Score: 100%

Indicator 1.2: Country of final production, ITUC Global Rights Index Report 2015

For this reason, we are also ready to change the rating of a particular
company, should we receive a request from it, together with an explanation and a valid proof about how the company’s standards are higher
than the ones taken in consideration in the ITUC report.
ALMOST
GOOD:
The country of
final production
is rated with 2 in
the ITUC Report
2015

Score: 80%

SO-SO:

BAD:

VERY BAD:

The country of
final production
is rated with 3 in
the ITUC Report
2015

The country of
final production
is rated with
4 in the ITUC
Report 2015

Score: 60%

Score: 40%

The country of
final production
is rated with 5
or 5+ in the
ITUC Report
2015 or it is
impossible to
establish the
country of production
Score: 20%

Indicator 1.3: Country of 3 main ingredients, ITUC Global Rights Index Report 2015

Explanation:

In this indicator we are applying the same logic as in Indicator 1.2, but
applied to the three main ingredients of the product. A critical question
here is whether the countries of origin of the three main ingredients are
known. In case country of origin is not identifiable, we are scoring low as
we believe it is the responsibility of the producer to inform the consumers
where the ingredients they use are grown.
Because the indicator is based on an assumption (country of production,
rather than the company itself), the lowest score is not 0%, but 20%.
For this reason, we are also ready to change the rating of a particular
company, should we receive a request from it, together with an explanation and a valid proof about how the company’s standards are higher than
the ones taken in consideration in the ITUC report.

Assessment:
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GOOD:
The country of
production of the
ingredient is rated
with 1 in the ITUC
Report 2015

ALMOST
GOOD:
The country of
production of
the ingredient is
rated with 2 in
the ITUC Report
2015

SO-SO:

BAD:

VERY BAD:

The country of
production of
the ingredient is
rated with 3 in
the ITUC Report
2015

The country of
production of
the ingredient is
rated with 4 in
the ITUC Report 2015

The country of
production of
the ingredient is
rated with 5 or
5+ in the ITUC
Report 2015

Indicator 2.1: Certification system including child labour prohibition

Explanation:

OR
it is impossible
to establish the
country of production

Score: 100%

Score: 80%

Score: 60%

Score: 40%

Score: 20%

Aspect 2: Child Labour
Some of the basic products we consume (cocoa, vanilla, rice, sugarcane) that require intensive
labour are produced by children. It is estimated that 115 million children around the world work
instead of going to school. However, according to International Labour Organization (ILO) not
every labour is a child labour that should be targeted for elimination since the reasons behind
why children work are often complex and are almost always linked to poverty. ILO defines
Child labour as: ‘work that deprives children of their childhood, their potential and their dignity,
and that is harmful to physical and mental development. It refers to work that is mentally, physically, socially or morally dangerous and harmful to children; and interferes with their schooling by:
●

depriving them of the opportunity to attend school;

●

obliging them to leave school prematurely; or

●

requiring them to attempt to combine school attendance with excessively long and

Assessment:
Level: BAD
The product is not certified by
an external system in regards to
child labour within the production process: FairTrade, UTZ
Certified, Rainforest Alliance,
Proterra Foundation.

There are international certification organizations, who
monitor the production process of certain products and
apply strict criteria in regards to a number of issues, including prohibition of child labour. While the existing certification organizations, policies and procedures are also
critiqued and are still not 100% guarantee that there are
no child labour violations, they still give us high assurance
that at least efforts are made in this direction. For the initial
stage of the app we are using three most popular and internationally recognized certification systems listed below.
We are open to include other systems in the app if we are
requested to do so and provided with documentation that
the proposed systems can guarantee similar protection
against child labour.
● Fairtrade as certified by the WFTO: 100%
●

Fairtrade as certified by the FLO and covering at least
50% of the product’s ingredients: 90%

●

Fairtrade as certified by the FLO and covering less than
50% of the product’s ingredients: 70%,

●

When information about percentage of certified ingredients (which should be written on the box) is unknown
product is being assessed at 70%.

●

The product or at least 50% of the product’s ingredients are certified by Rainforest Alliance, UTZ, Proterra:
80%, as they don’t guarantee minimum purchase prices
for producers and there are no obligatory premium payments (such need to be negotiated).

●

Less than 50% of the product’s ingredients are certified by Rainforest Alliance, UTZ, Proterra: 60%. When
information about percentage of certified ingredients
(which should be written on the box) is unknown product
is being assessed at 60%.

●

Organic Soil Association: 100%.

heavy work.
In its most extreme forms, child labour involves children being enslaved, separated from their
families, exposed to serious hazards and illnesses and/or left to fend for themselves on the
streets of large cities – often at a very early age. Whether or not particular forms of “work”
can be called “child labour” depends on the child’s age, the type and hours of work performed,
the conditions under which it is performed and the objectives pursued by individual countries.
The answer varies from country to country, as well as among sectors within countries’. For
this reason, the prohibition of Child labour is taken very seriously into consideration when
assessing fairness of products. There are certain labels that help us assume the child labour-free products like ‘Fair Trade’, UTZ certified, Rainforest Alliance and others – and raise
awareness about this big issue exposing cases of such malpractice. Another way to connect
products to Child Labour is considering the risk of child labour in the country of production –
both of the final product and its ingredients (when the latter is possible to identify).
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No score given, proceed to the
next indicator.
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Indicator 2.2: Country of final production, Child Labour Index 2012

Explanation:

Assessment:
GOOD:
The country of final
production is rated
as ‘low risk’ in the
Child Labour Index

Explanation:

We are not able to track if the thousands of companies producing food
and selling it on the market respect child labour legislations. Furthermore – it is not our job. It is the government of each country which is
responsible for the enforcement of child labour legislation, including
monitoring of companies and sanctioning of violations. For this reason
we are using the Child Labour Index, developed and researched by
Maplecroft. It ranks the countries in 4 categories based on the existing
risk for children to be forced to work.
Because the indicator is based on an assumption (country of production, rather than the company itself), the lowest score is not 0%, but
10%.
For this reason, we are also ready to change the rating of a particular
company, should we receive a request from it, together with an explanation and a valid proof about how the company’s standards are higher
than the ones taken in consideration in the ITUC report.
NOT SO GOOD:

BAD:

VERY BAD:

The country of final
production is rated
as ‘medium risk’ in the
Child Labour Index

The country of final
production is rated
as ‘high risk’ in the
Child Labour Index

The country of final
production is rated as
‘extreme risk’ in the
Child Labour Index

In this indicator we are applying the same logic as in Indicator 2.2,
but applied to the three main ingredients of the product. A critical
question here is if the countries of origin of the three main ingredients are known, which is connected to the aspect of Transparency.
In case the countries of origin of the three main ingredients are not
identifiable, we are giving them low score as we believe it is the responsibility of the producer to inform the consumers where and under
what conditions the ingredients they use are produced.
Because the indicator is based on an assumption (country of production, rather than the company itself), the lowest score is not 0%, but
10%.
For this reason, we are also ready to change the rating of a particular company, should we receive a request from it, together with an
explanation and a valid proof about how the company’s standards are
higher than the ones taken in consideration in the ITUC report.

Assessment:
GOOD:

NOT SO GOOD:

BAD:

VERY BAD:

The country of production of the ingredient is rated as ‘low
risk’ in the Child Labour Index

The country of production of the ingredient is rated as ‘medium risk’ in the Child
Labour Index

The country of production of the ingredient is rated as
‘high risk’ in the Child
Labour Index

The country of production of the ingredient is rated as
‘extreme risk’ in the
Child Labour Index
OR

OR if it impossible t establish the country of
production
Score: 100%

if the country of production is unknown.

Score: 30%

Score: 60%

Score: 10%
Indicator 2.3: Three main ingredients, Child Labour Index 2012

Score: 100%

Score: 60%

Score: 30%

Score:10%

Aspect 3: Animal Rights

Our increased demand for animal products requires faster and larger production, leading to
the increase in industrial farming which compromises not just the quality of what we eat, but importantly the quality of the living, breeding and dying conditions of animals. The recognition that
animals feel the same way humans do, meaning that they are scared or angry or suffer from
pain, has mobilized international support towards the rights of animals. Within our Fairness assessment we found essential to address some indicators for the respect of animal rights, such
as livestock transport, as well as living, breeding and dying conditions. Products, which do not
contain any animal ingredients, are scored better, as they are not violating animal rights.
Hidden animal ingredients consist a major problem nowadays, as a variety of products contain
ingredients coming from animals, which are not necessary for the quality of the product and,
very often, are not even indicated on the packaging or the ingredients’ list. Simply put, the consumer assumes that bread, fruit juice, fruit preserves, pickles and olives are vegan, but this is
often not true.
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For example, gelatine, a protein coming from animal bones is found in many desserts, drinks
and even yogurts. Carmine, a red-colouring made from ground-up insects, is found in juices,
sweets or even coloured pasta. One cannot truly avoid all animal ingredients, but we need to demand producing companies to indicate animal ingredients on the products, using terminology
27

which is comprehensible to the average consumer-citizen.

Explanation:

Here we are assessing the conditions under which farm animals
have been living. It is very important for animals to spend at least
some hours of the day outside, but modern factory farming does not
allow this. Factory farming usually means large numbers of animals
crammed into small spaces in order to increase profit. Further, in
order to prevent animals from becoming aggressive towards each
other, they are subjected to mutilation, castration, dehorning, debeaking etc without the use of painkillers.

Indicator 3.1: Existence of animal ingredients in the product

Explanation:

Assessment:
The product contains ingredients
with animal origin animal flesh (meat,
fowl, fish or shellfish), meat or bone
stock, animal or carcass fats, gelatine,
aspic or any other ingredients resulting from slaughter, or dairy

We believe that products, which do not contain any animal ingredients, already deserve a better score, as they
do not contribute to the violation of animal rights due to
their ingredients. For a product to be approved by the
Vegan Society, no animal ingredients, animal-derived
additives, animal fibres, milks, or milk derivatives; there
must be no bee products, dairy products or by-products, eggs, human-derived substances, and slaughter
by-products.
GOOD

The RSPCA Approved Farming Scheme provides a good guide for
consumers who want to purchase products with higher animal welfare standards.

The product, because of its nature, does not contain
animal products
OR
Is marked as ‘VEGAN’

NO. No label, move to next indicator.

Products bearing the vegetarian and free-range label are scored
with 80%, as we still believe that the only way to ensure that animal
rights have not been violated is to choose a vegan product. Freerange farming ensures that animals have access to an outdoor area
during the day and a shelter for protection during the night. The
standards for duration and frequency of outdoor access and the
size of the area vary according to the type of animal according to
the regulatory requirements of each country.

Score: 100%

Indicator 3.2: Free range farming

Assessment:
GOOD:

BAD:

The animal product or
the animal ingredients
contained in the product are marked as freerange.
SCORE: 80%

There is information that the animal product or animal ingredients
contained come from caged animals or are product of factory
farming.
OR
No information is provided about the living conditions of the animals.
SCORE: 0%

Indicator 3.3: Organic farming

Explanation:

Assessment:
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Organic farming ensures that animals have not been treated with antibiotics, growth hormones or other synthetic chemicals, which cause them to
get ill and destroy the quality of their lives. Organic animal farming needs
to ensure the conditions that provide a natural environment for animals
and foster natural behaviours. The living conditions must include access
to outdoors, shade, shelter, fresh air, direct sunlight suitable to the species, and access to pasture for ruminants. Organic principles and regulations are also designed to ensure that animals are treated humanely.
There is a ban on inflicting any avoidable pain or suffering. Requirements
include breeding, feeding, living conditions, health and disease prevention,
and freedom from pain. More details about the specific requirements of
organic livestock production can be found through the EU organic logo
website.
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GOOD:

SO-SO:

BAD:

Product bears
organic label.

Product bears the claim ‘organic’ or
‘bio’ but there is no external certification standard behind to support that
claim.

Product bears no information.

SCORE: 80%

SCORE: 50%

SCORE: 0%

Explanation:

Aspect 4: Transparency

Transparency is a necessary pre-condition for good governance in political systems, accountable to citizens and free of corruption. Transparency alone is of course not a solution to all
problems, but it can provide evidence for further research and action. It is important for the
consumer to have a say. The issue of accountability and transparency is multidimensional – it
concerns the legal framework and regulations regarding the organizational structure, strategy and financial procedure, as well as, making all the information about policies and activities
accessible to the general public. Both encompass public reporting, enhance products’ credibility and are mutually reinforcing. However, many companies have been criticized include social
or environmental policies in their agenda, for example, just for marketing purposes. In this app
we will try to have a thorough look at the very relevant, complete and updated information that
make the companies accountable publicly for their decisions through their reports and information flow in their website and wider communication. Last, we call to the consumers to also
take into consideration other aspects connecting to this, based on their own judgement.
Indicator 4.1: Website of the producing company

The consumers have the right to expect the companies to provide accessible
information about their conduct, mission, goals, strategy, activities and also
about their financial results and the practices followed to support social and
environmental responsibility - through their official website. We evaluate the
responsibility of the companies to inform consumers about their actions and
practices. We believe that the more information a company shares with the
public, the more accountable and transparent it is to the consumers and renders them able to have an opinion. The assessment in this indicator takes into
consideration whether the producing company is small, medium or big business: small companies (1-49 employees) are expected to have only basic information on the package (address, contact number. Medium companies (50249) are expected to have an updated website and annual report published.
Large companies are expected to have a website, the annual report and the
CSR report published. In case we cannot identify the size of the company
from their website, we assess according to the criteria for small size company, as we consider these as the minimum standards. Moreover, according to
EC statistics a percentage of 92.7% of enterprises active within the EU-28’s
non-financial business economy in 2012 were micro enterprises (employing
less than 10 persons), while the overwhelming majority of them (99.8%) were
SMEs (micro, small and medium-sized enterprises). Therefore it is more likely
for the company to fall under this category.

Assessment
Company
BAD
type / Levels
0%

SO-SO

GOOD

50%

100%

Small (1-49 employees)

Address, telephone number or other direct way
to contact the company

Active website or FB
page with basic information about the company

Active website or FB
page with basic information about the company,
but no financial report

Active website or FB
page with basic information about the company
and publicly available
financial report

No address or other way to contact the
producer

OR It is impossible to establish the production company
Medium
(50-249)
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No address or other way
to contact the producer OR It is impossible to
establish the production
company
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Large (250
and more)

No address or other way
to contact the producer

Active website or FB
page, but

OR

●

No website / FB page
OR It is impossible to
establish the production
company

No financial report
or company report/annual report
(including financial
information) for
the last 2 years

Active website or FB
page, publicly available financial report (or company report/annual report
which includes financial
activity) on their website
AND CSR report for the
last 5 years or section of
the website

Explanation:

OR
●

No CSR report for
the last five years

Indicator 4.2 Membership in lobby groups and institutions.

Lobbying is the practice of individuals and organisations trying to
influence the opinions of policy makers. It is an integral part of a
democracy, closely related to universal values such as freedom of
speech and the right to petition of government. It allows for various
interest groups to present their views on public decisions that may
come to affect them. It also has the potential to enhance the quality
of decision-making by providing channels for the input of expertise
on increasingly technical issues to legislators and decision-makers.
According to a 2013 survey of 600 EMPs and officials, 89% agreed
that, “ethical and transparent lobbying helps policy development” .
Despite this, according to Transparency International research multiple cases throughout Europe demonstrate that without clear and
enforceable rules, a select number of voices with better resourcing
and contacts can come to dominate political decision-making. Undue
influence can result in policy and legislation serving private interests
rather than the public interest. This is a particular risk when well-resourced global corporations are concerned Businesses themselves are aware of the risks. 80% of European companies consider
that the links between business and politics are too close in their
country (EU Anti-Corruption Report, 2014). More generally, according to the 2014 OECD report, 80% of legislators and 90% of lobbyists think inappropriate influence-peddling takes place, and one-third
of legislators consider it a frequent problem. Lobbying may pose
threat to transparency, integrity and accountability in public policy.
Since tracing lobbyists is time consuming and complicated to support the App we access membership data of lobbying organizations,
data gathered by Integrity Watch, which in turns collates data from
such places as EU Transparency Register and other official websites.
Note: For this indicator we first establish if the production company has a parent company and if so, we research the parent
company!
If the production company doesn’t have a parent company then
we assess production company.
http://www.transparencyinternational.eu/wp-content/uploads/2015/03/The-EU-Legislative-Footprint.pdf

Assessment:
NO DATA FOR LOBBYING:
There is no data that
the company (parent or
subsidiary) lobbies on
European or international level
SCORE: 80%
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INTENSE LOBBYING

VERY INTENSE LOBBYING:

The company lobbies on either
European or international level

The company lobbies on both
European and international level

SCORE: 30%

SCORE: 0%
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Indicator 4.3 Origin of ingredients

The origins of a company’s products are still often pretty murky. In addition to that the existing
legislations require labelling the country of production only. However, details about the systems and sources that deliver the goods are extremely important when it comes to quality, safety, ethics, and environmental impact and holding companies into account. Provenance of food
matters and apart from informative function it helps us realise how we are connected and how
we depend on many parts of the world for our food. The value of such transparency is recognized by governments and organizations that strive to improve working conditions, or fight with
tax dodging or unsustainable agricultural practices, illegal logging etc. as well as far sighted
companies who realise that being clear about their supply chains helps them establish trust and
secure their reputation. This also promotes the idea of enabling informed choice on the part of
consumers.

Explanation:

In this indicator we look at companies transparency regarding the origin
of the ingredients used in order to make a product. Therefore, we base
our scoring on the absence/presence of information regarding the origin of the
ingredients. Since mapping our food and getting to know the origins of what we
eat is the main focus of Map Your Meal project we decided to award this indicator with a higher score in the total assessment giving it high priority.

Assessment:
BAD
No information
about the country of origin of
ingredients on
the packaging

Score: 0%

GOOD

Explanation

Assessment
BAD
Country of production is not
the same as the
country of ingredients or it
is impossible to
establish

Here we are looking at whether ingredients and ready product come from
the same country. Since we focus on the issues of food sovereignty and
global balance of power we do not look at the distance travelled by the
ingredients but whether a country is able to manufacture/process food
products and be independent or has to rely on importing ready goods, and
while growing exporting cash crops in their strive to balance their trade.
Since the focus of MYM project is on the origins of food and its impacts we
give this indicator higher weight in the overall score.

GOOD
Country of production is the same as the country of ingredients

SCORE 0%

Information about the country of origin of ingredients is provided on the
packaging

SCORE 100%
Aspect 5: Belonging to a multinational company

Score: 100%

Indicator 4.4 Country of production vs country of ingredients

The centuries-old practice where each country produced the majority of food its citizens needed on local, small farms – and only traded in certain products that could not be grown locally is
long gone. The traces and legacy of first great wave of globalization still present it today international trade relations– the colonization of Africa, Asia, and Latin America based on transnational companies forcing local farmers to give up local food production, and shift production
to plantations using enslaved Indigenous and African labour to grow luxury crops of coffee,
sugar, bananas, and cocoa for export to the colonizing countries. This phenomenon is thriving
under der the free trade ideology leaving many countries of the Global South food insecure and
compromising their own environment they depend on for life and income. What is more due to
the same historic reasons means of production are placed mainly in the Global North which are
mainly present in the developed and industrialised countries where the value is added to the
final product thus causing trade deficits in countries who rely on their raw materials exports.

A global corporation (multinational/ transnational corporation) is a company that has its facilities and other assets in at least one country other than its home country. Such companies
have offices and/or factories in different countries and usually have a centralized head office
where they co-ordinate global management. For the past decades of globalization they have
been growing in power getting richer but also getting more centralized and homogenous.
This has been reflected in the way they operate and also in terminology from multinational transnational to global. More information here.
The way global companies operate has impact on people as customers and producers as well
as on the environment all around the world. Advocates of multinationals say they create jobs
and wealth and improve technology in countries that are in need of such development. On the
other hand, critics say global corporations can have undue political influence over governments, can exploit developing nations as well as create job losses in their own home countries.
In the App we are using the data collated by business magazine Forbes, which publishes annual rankings of global companies. Links to the annual rankings can be found here:
Food Processing Industry
Food Retail Industry
Beverages Industry
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We also include data collated by the Food Engineering’s Annual Report on the World’s Top 100
Food and Beverage Companies of 2015.

Products that bear this label contains milk or dairy products where the milk comes especially from Austrian cows
living free-range in the mountains and are fed by the most
delicious hay from Austrian meadows.

Since multinational /global companies are an obvious actor in the current economic landscape
we do not give value judgement here and this aspect is not taken into consideration when calculating the score (thus it doesn’t influence the overall scoring) However, this information is available to MYM App users.

This label shows consumers that the principles of fair
trade are achieved and also set on a very high level - much
higher than the better known label like FAIRTRADE. Nevertheless the transparency for the consumer regarding
ingredients and production place is high so that Austria
decided to put this for a boost in fairness-points.

Aspect 6: National Indicator Fairness
Products that contain eggs from Hens that are held species-appropriate can ask for this label. An independant
company provides the necessary controlling instance.

Note: This aspect is only taken into consideration in the assessment of national research teams
considering that the assessed product needs to receive extra points in regards to the theme of
Fairness and this is not reflected in the rest of the indicators above.
Due to the international nature of MYM project current assessment methodology we made
every effort to create a uniform tool that can accommodate for the needs and realities of MYM
countries while maintaining its coherency and providing standardised measurement. However,
ethical consumption legislations, schemes and initiatives in each respective MYM country do
vary (both in their scope and numbers), which is indicative of how aware and committed our societies are. Therefore, we have introduced ‘Bonus indicator’, where national specifics is taken
into account and extra points are awarded to certain products and companies because of their
contribution to a greener food production and consumption. Each national certificate, standard
or form of business is listed below. One product can receive bonus points only once for fairness, even if there are several grounds for giving bonus points.

BULGARIA
Certificate, standard, form of
business or other reason for
bonus (when relevant, include
photo)

Explanation

BNS – Bulgarian National Standard (БДС)

A certificate for the product compliance with the relevant
national food standard. The BNS explores in what extend
the product matches certain requirements in terms of
ingredients; production process and quality control. It is
issued by the Bulgarian Institute for Standardization.

AUSTRIA
Certificate, standard, form of
business or other reason for
bonus (when relevant, include
photo)

BDS is indicated on the product package.

Explanation

CYPRUS
This label shows consumers that the principles of fair
trade are achieved and also set on a very high level - much
higher than the better known label like FAIRTRADE. Nevertheless the transparency for the consumer regarding
ingredients and production place is high so that Austria
decided to put this for a boost in fairness-points.
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Certificate, standard, form of
business or other reason for
bonus (when relevant, include
photo)

Explanation
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Family business

Family businesses consist the backbone of the Cypriot
economy. About 90% of the total number of companies
in Cyprus are family businesses. According to the former
President of the European Commission, Jose Manuel
Barroso “Family firms are crucially important for Europe.
They make a significant contribution to Europe’s GNP and
employment, and tend to be great innovators, with a longer-term vision. They also tend to be firmly rooted in their
regional and national culture, displaying the sort of European values that we all share.”

Micro Enterprise

We believe that by supporting family businesses, we actively contribute to the food security of those producing
our food!

While SMEs make a huge impact on income, employment
and wider economic output, their fortunes have been disproportionately affected by the financial crisis. Ensuring
that there is a thriving global SME community is vital for
economic growth.

Instructions to researchers:
1)

According to EU recommendations on SMEs definition,
individual firms qualify as micro enterprises if they fulfil the
maximum ceiling for staff headcount of up to 10 staff, and
either a turnover ceiling or balance sheet ceiling of up to
2 million euros yearly. SMEs make up the vast majority of
businesses in most countries and employ a significant percentage of the global workforce. Although precise data is
unavailable, across the world’s economies World Bank research has estimated that SMEs consistently form around
95% of existing businesses and employ approximately
60% of private sector workers. They are also believed to
contribute about 50% to world gross value add (GVA).

Study the packaging of the product, looking for any
identification or wording that this is a family business. Family businesses usually use the family name
as the company name, or have some other word as
part of their company name that shows that this is a
family business (eg. X Brothers or X and son, etc). If
you identify that this is a family business, mark ‘Yes’
at the National Indicator.

According to the Statistical Service of the Republic of Cyprus, in 2014, 95,7% of the Cypriot enterprises had less
than 10 persons employed. Nowadays, that big businesses
and multinationals are the only ones to survive the financial crisis, our local economy is still based on micro enterprises. We believe that micro enterprises deserve an extra
bonus within our evaluation system.

2) If you cannot identify from the packaging, then go to
the company’s website and look at the history of the
company and the Board of Directors. These sections should indicate whether it is a family business
or not.

Instructions to researchers:
Go to the company’s website and try to identify the size
of the company. If the company qualifies as a micro enterprise according to the ceilings explained above, then mark
‘Yes’ at the National Indicator.
GREECE
Certificate, standard, form of
Explanation
business or other reason for bonus (when relevant, include photo)
Products of cooperatives (Koin.sep)

A cooperative (koin.s.ep.) is a jointly owned enterprise engaging in the production operated by its members for their
mutual benefit. Among Cooperatives’ values is to have social
impact which they aim to accomplish by investing a proportion
of trading profits back into their communities. Therefore, this
ensures good working conditions and labour rights respect.
Other values are transparency, equity and solidarity.
In order to verify whether a business is a cooperative
(koin.s.ep.)we look at the label or on the website indicated on
the product and we mark ‘yes’ at the national indicator.
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Products of Micro-enterprises

Micro-enterprises is a core element of the Greek economy,
and given the crisis context, make a huge impact on income,
employment and wider benefit for the community. Nowadays,
that big businesses and multinationals are the only ones to
survive the financial crisis, our local economy is still based on
micro enterprises. We believe that micro enterprises deserve
an extra bonus within our evaluation system.
In order to verify a company is a micro-enterprise, we check
the packaging of the producτ. Ιf it is indicated that the product
comes from a small production unit, and is not sold in large supermarket chains, but only in local shops, then mark ‘Yes’ at
the national indicator. These micro-enterprises do not usually
have their own promotional website.

ANNEX 1: INGREDIENTS WE ASSESS
In a number of cases within this assessment methodology, we look at the first three ingredients in a multi-ingredient product. As a rule, in these cases, we only take ingredients which are
food and spices, but we leave out additives and chemical
We DON’T assess:
● Water
● Additives bearing E-NUMBER sign (stabilizers, conservatives, colouring)
● Chemical additives (for example carbon dioxide, sodium bicarbonate) and E-numbers
with their chemicals name, rather than
● Flavours, unless specified what
● Glucose syrups, unless specified what are they made of

UK

● Salt
● Yeast
We DO assess:
● Spices, if listed by name
● Sugar
● Oils, vinegars
● Glucose and other syrups, when specified what are they made of (for example - glucose
corn syrup, in which case we would assess as corn)
● Gelatine
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